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Street Parklet 

 
 
 
 
 

 

 
 

#StreetParkletBeta 



Trial Description 

This project was seeking to begin to look at the “Street Parklet” 
concept – an idea which originated in San Francisco and which has since 
spread internationally, growing in numbers every year. It involves 
converting a parking space into a ‘mini-park’, very often to act as an 
additional resource space for a nearby business. 

This trial took place outside the Black Sheep pub on Capel Street. This 
location was partly chosen as the traffic flow is reversed just at this 
point of the street leading to low volumes of slow-moving traffic, and 
also the parklet would be also be separated from vehicles by the 
existing contra-flow cycle lane. Another reason was that this area has a 
lower level of pressure for car parking than surrounding areas, and so 
would minimise the risk of negative effects on surroundings businesses 
and residents. 

As part of Park(ing) Day Dublin, a landscape architect David Andrews 
proposed a one-day parklet at this location, and we worked with him in 
order to keep it in place for a longer period as a Beta Project.  

This was Ireland’s first parklet, and the trial cost Dublin City Council 
€370. 

Based on observations, the parklet appeared to get occasional usage 
throughout the day (from people passing by), medium usage around 
lunchtime (from both customers of the pub and also people coming 
from elsewhere), and large usage on Friday and Saturday evenings 
(customers of the pub). 

The Black Sheep were heavily supportive of the parklet (both in looking 
for its installation and also maintenance).  

Each night at closing, the Black Sheep pub staff removed the temporary 
seating and replaced it upon opening the following day. (This may have 
reduced the chance of any additional anti-social behaviour or noise 
occurring outside of their established opening hours.) 

The trial was in place for 2 weeks. It was dismantled on a Sunday, with 
plants and materials being donated to other uses, and the sand was 
bagged for collection by Dublin City Council staff. 

Appendix 1: The metrics measured, and results.  
Appendix 2: Photos of the parklet during the period. 

 

 
 

 
 

 
 

 
 

   
 

 

 

http://en.wikipedia.org/wiki/Parklet
https://www.google.ie/maps/@53.3497499,-6.2692643,3a,75y,52.96h,81.19t/data=!3m4!1e1!3m2!1sfJpCWh7204Q0Eu-QCcLF2w!2e0
http://commondesigns.wordpress.com/


Summary 

The solution appears to have been popular with the business management and also their customers. Non-
customers appear to have felt welcome to sit at it also. It doesn’t appear to have caused any anti-social 
behaviours, and many of the feedback received would seem to indicate that it had a positive effect on the 
immediate area.  

Recommendations 

Administration: 

There are numerous toolkits available from municipal authorities in several areas of the world from which we 
could easily use as the foundation for an initial parklets policy.  

The Noun Project may create a symbol to convey “parklet”.  (Thanks Paul for sending on.) 

Financial Sustainability:  

The average cost in the U.S. for the construction of a parklet is $5,000 (so €4,000) per parking space size, and the 
‘parent’ business designs and pays for construction and maintenance of the parklet.  

[“Assuming a lifespan of 5 years, would €800 average cost per year be good value?”] “Not sure. We’re not tight 
on space, so wouldn’t be relying on it. Perhaps if it was covered.” Damian Breslin, Manager, Black Sheep pub 

If Dublin City Council’s current ‘pavement chairs and tables licence’ rates were equally applied to the parklet 
concept, the licence cost to a business would be €2,400-3,700 per space, per annum, or €6.50-€10 per day.  (This 
is based on the assumptions that a minimum parklet would be 10m2, would have the equivalent of 3 tables, and 
would never be required on a pedestrianised street. The range is due to the variance in the rates between low 
and high footfall areas of the city.)  

[“Would a parklet be good value at €10 per day?”] “I would think so.” Damian Breslin, Manager, Black Sheep pub 

An average parking space in Dublin City generates €3,200 per annum from vehicle parking fees, so a parklet 
policy may not necessarily need to be accompanied by a drop in annual revenue for Dublin City Council. 

This aspect should be further explored by further trial iterations to help determine a sustainable price point.  

Business Interest: 

“Was a talking point, definitely. I’d love to see examples of that creativity all over the city.” Damian Breslin, 

Manager, Black Sheep pub 

Dublin Town also surveyed many of the businesses within their area following Park(ing) Day and they sent us a 
representative sample as below.  

“I Love these parking space take-overs, they bring the street to life, I just wish they could be permanent, [Street] 
needs more space and less cars.” 

“What a great way to make use of the space, we as businesses would love to see more of it in the 
[Neighbourhood].” 

“We had customers queuing to get onto the Parklet, I think it’s a great scheme, [Street] needs more of it, the 
street is too congested with traffic as is and it was like a breath of fresh air.” 

Whilst a very different scenario, (Parking Day is a single day event focussed on the city centre core), combined 
with the Black Sheep’s viewpoint, they would indicate that there is currently an unmet need in the city and 
opportunity for the City Council to further explore policy on long-term parklet provision in the city.  

Public Realm:  

Parklets appear to have the capacity to provide a more interesting street experience as they animate both sides 
of the pavement for pedestrians, and indeed even for people driving, in a way that pavement chairs and tables 
cannot.  

“I’d love to see that creativity all over the city.” Damian Breslin, Manager, Black Sheep pub  

In San Francisco, parklets are public space and cannot directly match the parent business (for example if tables 
and chairs are used, they must be different to what’s provided indoors). In Chicago, they’re private space more 
akin to Dublin City Council’s current ‘pavement chairs and tables licence’ policy. In order to encourage maximum 
usage of street space (for example during evenings when businesses are closed), and equity of ownership over 
our public realm (minimising the privatisation of public space), the former should be the aim for Dublin City. 

 

  

https://twitter.com/nounproject/status/253887941930266625
https://twitter.com/search?q=dccbeta+parklet
http://www.dublincity.ie/main-menu-services-business/apply-tables-chairs-licence
http://www.dublintown.ie/who-we-are/
http://www.dublinparkingday.org/


Public Realm [cont]:  

 [“In these photos you can see non-customers using the parklet. For example those parents or indeed one 
person we met bought soup in Soup Dragon and cycled here to eat it at the parklet. Would you mind that 
behaviour?”] “No not at all, it just creates a vibe, a community feel outside the business.” Damian Breslin, 
Manager, Black Sheep pub  

On-pavement table and chairs can often cause mobility issues on narrow pavements due to ‘creep’, or 
alternative it may not be possible for Dublin City Council to grant a business any external seating space due to 
the width of the pavement at the location in question. Street Parklets could extend the solutions available to 
businesses and the City Council. 

Parents and Children:  

On several occasions we observed parents who had stopped with children at the parklet, apparently both for a 

rest (for the parent) and as the child was interested in the parklet (perhaps because of the natural materials of 

wood, plants and sand). As an example, see the photos on the next  page.  

Leanne and her daughter Grace: "We were going past and just stopped. She really enjoys it - there should be 

more of these." 

As a result of our observing, and conversations with, parents and children at the parklet, there may be ways that 
such a policy could find ways to encourage city-living by families, or encourage parents to visit the city centre 
with their children, or as a draw for specific businesses in the city. This option should be further explored. 

Conclusion 

A series of longer trials in diverse locations and scenarios would be beneficial to better assess the potential 
impact on the local residential and business community. 

 Push 

 Persevere 

 Pivot  

 Pull  

Solution would appear to work. Push forwards to develop the necessary corporate policy. 
Need for further learning. Persevere, and develop another iteration of the trial. 
Need to reconsider the initial aim and direction. Pivot, using learnings gained to date. 
Solution does not appear to work. Pull it, and look for other solutions. 

 

 

  



Metrics – Appendix 1  

 

Dublin City Council costs 

This trial cost Dublin City Council €370. 
 

 

Negative Interactions 

There were no complaints received to Dublin City Council’s Central Area Office regarding the parklet.  

 “We never had any complaints from neighbours.” Damian Breslin, Manager, Black Sheep pub  

“Was a shock that none of it was ever damaged, especially the strings.” Damian Breslin, Manager, Black 
Sheep pub  

“I think this is a wonderful idea but also that putting it outside a pub is just about the worst place you 
could possibly trial it :-( Outside a flower shop or bookshop would be ideal IMHO. Well done for giving it a 
go and please don’t be put off trying again if outside the pub fails.” 

“Nice experiment. Though, boo about the alcohol thing. [The trial stated that no alcohol was to be drunk 
on the parklet.] In most European cities you can drink alcohol in public, and the world doesn’t explode. 
Shame we can’t allow it in Dublin.” 

 

Sustainability and Resilience (Business) 

“From memory, it didn’t affect sales positively or negatively.” “If only had those crowds once or twice a 
week, one [car space size] would probably be enough.” “The sand was difficult because of cigarette stubs, 
the surface should be easy to sweep.” Damian Breslin, Manager, Black Sheep pub 

“Some businesses were concerned that it would be outside their premises so a sponsor is vital really.” 
Siobhan Maher, Public Realm 

 

Public Perception of Immediate Area  

This trial appears to have improved visual amenity and created a local reference talking point, whilst 
improving the city centre offering.  

(Unusually) all messages received via email, social media, and in person were of a positive nature. 

“Chilling on the #DCCbeta parking space park on Capel St. Love it. Great idea.” 

“Capel St Parking looking great today!” 

“It’s looking brill.” 

“Like the "parklet" idea of @DCCBeta + The Dublin Project + The Black Sheep Pub - A pilot public/spill 
over space” 

“Superb” 

“Creates a vibe, a community feel.” Damian Breslin, Manager, Black Sheep pub  

“I was there at some stage most days. A good deal of kids wanting to play with the sand.  No vandalism 

or issues with the plants. Co-operation of Pub was crucial to the success taking in bench etc.” Siobhan 

Maher, Public Realm 

 

Requests  

The only requests received were for maintaining the parklet in place. 

"We were going past and just stopped. She really enjoys it - there should be more of these." 

“Don't take it down!” 

[“Would you do it again?”] “Big time! Gave an extra dimension. People didn’t feel like they were just 
standing out on the street.” Damian Breslin, Manager, Black Sheep pub. 

 

Transferability 

1. Site specific  
2. Neighbourhood or Location specific 
3. Multiple Neighbourhoods or Locations  
4. Dublin City Council wide or Dublin City wide 
5. National or International 

 

https://twitter.com/hashtag/DCCbeta?src=hash
https://twitter.com/DCCbeta


Photos – Appendix 2 

  
 

  
 

  
 

  
 

 


